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https://goo.gl/bsyUVb
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𝑹𝒆𝒕𝒆𝒏𝒕𝒊𝒐𝒏 𝑪𝒐𝒆𝒇𝒇𝒊𝒄𝒊𝒆𝒏𝒕 =
(𝑬 − 𝑨)

𝑺
× 𝟏𝟎𝟎

https://goo.gl/qeN71J


 

 

https://goo.gl/y6ZSVR
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https://goo.gl/3KcV4P
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𝑰𝒏𝒗𝒊𝒕𝒂𝒕𝒊𝒐𝒏 𝒓𝒂𝒕𝒊𝒐 =  
𝑺𝒆𝒏𝒕 𝒊𝒏𝒗𝒊𝒕𝒂𝒕𝒊𝒐𝒏𝒔

𝑼𝒔𝒆𝒓𝒔

• 

𝑨𝒄𝒄𝒆𝒑𝒕𝒂𝒏𝒄𝒆 𝒓𝒂𝒕𝒊𝒐 =
𝑨𝒄𝒄𝒆𝒑𝒕𝒆𝒅 𝒊𝒏𝒗𝒊𝒕𝒂𝒕𝒊𝒐𝒏𝒔

𝑺𝒆𝒏𝒕 𝒊𝒏𝒗𝒊𝒕𝒂𝒕𝒊𝒐𝒏𝒔
× 𝟏𝟎𝟎

https://goo.gl/ehgCdg
https://goo.gl/ehgCdg


 

 

Viral U= initial U x invitation ratio x acceptance ratio 

Viral coefficient = average # of invitations x acceptance ratio 
 

https://goo.gl/ehgCdg
https://goo.gl/ehgCdg


 

 

 

https://goo.gl/ehgCdg
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https://bit.ly/2NfSRxS
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https://bit.ly/2NfSRxS
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https://bit.ly/2NfSRxS


 

 

https://javiermegias.com/blog/2012/11/coeficiente-viral-es-posible-medir-viralidad-metricas/
https://javiermegias.com/blog/2012/11/coeficiente-viral-es-posible-medir-viralidad-metricas/
https://www.inboundcycle.com/blog-de-inbound-marketing/viralidad-marketing-como-sacarle-provecho
https://www.inboundcycle.com/blog-de-inbound-marketing/viralidad-marketing-como-sacarle-provecho
https://bit.ly/2NfSRxS
https://www.brandwatch.com/es/blog/retencion-de-clientes/
https://www.brandwatch.com/es/blog/retencion-de-clientes/
https://www.humanlevel.com/articulos/analitica-trafico-web/analisis-de-cohortes-con-google-analytics.html
https://www.humanlevel.com/articulos/analitica-trafico-web/analisis-de-cohortes-con-google-analytics.html

