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The HEIIT/ Group
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The HEAT Group is the premier innovative leader in the sports and entertainment industry comprised of the
Miami HEAT and AmericanAirlines Arena. We provide quality entertainment in a fan-friendly environment and
seek to inspire our guests and the community. We are empowered and motivated to create an extraordinary

experience by delivering Five Star service to guests, partners and fellow employees.
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The HEllf Group

We will work together to design unique and innovative programs that highlight your brand positioning and achieve
your business objectives. A partnership with The HEAT Group provides access to and association with South
Florida’s premier entertainment venue, as well as one of the most globally recognized and accomplished teams in

professional sports.

As part of this partnership, the following promotional assets are available:
*  Rights to use the HEAT logo and marks in “local market” advertising and marketing programs (local market
is defined as a 75-mile radius around downtown Miami per NBA regulations)

*  Rights to use AA Arena logo and marks in local, national and/or global advertising and marketing programs

Key partnership elements for the 2014-15 HEAT season include:

* Permanent & Digital Signage * Promotions & Appearances
* Arena Activation * Print & Radio Broadcasts

* Internet & Mobile Advertising *  Community Initiatives

* Social Media * Hospitality Programs
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The HEllf Group

GENDER BREAKDOWN
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HISPANIC CAUCASIAN AFRICAN-AMERICAN

* The HEAT ranks #2 among NBA teams in Hispanic attendance at 54.7%

* Miami-Dade County is the 29 |argest Hispanic County in the U.S. (1.29 Million)

* The average age of an adult HEAT fan is 42, and 40 for HEAT attendees — younger than any other professional
sports team in South Florida

* The HEAT ranks #3 among NBA teams in Market Engagement — 53% of the MIA-FTL market watched,

attended or listed to a HEAT game in the past 12 months
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SIGNAGE

The HEIIT’ Group

AmericanAirlines Arena offers a variety of permanent and rotating digital for HEAT games and arena events. To
achieve maximum media value and exposure, we will tailor a customized signage package to fit your brand.

COURTSIDE ROTATIONAL PACKAGE
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The HEAT/ Group

SCOREBOARD FEATURES/IDENTIFICATION HEATv REPLAY WIPES

N £1S
w2t %

ARTER 1

o T HE
STATS
[ ~%8 OFFENSIVE

FUN FORALL. =
ALLFOR FUN, 5

(Carnival FUN FOR ALL. ALL FO

CONCOURSE TVS

FOR PREMIUM AND DISABLED
GUESTS ONLY. PLEASE USE STAIRS.

g mmwh---nduﬁ

z =

MIAMI HEAT ¢ CORPORATE PARTNERSHIPS e 2014-15



ARENA ACTIVATION The HIEAT Grou

AmericanAirlines Arena is an ever-evolving, ever-improving environment for achieving a personal, one-on-one
connection to HEAT fans and Arena attendees. We seek out new technologies and interactive displays and will
help you find unique and groundbreaking ways to turn Arena consumers into your newest customers.

ENTITLEMENT AREAS HIGH IMPACT WALL SPECTACULARS

(1P CLOSE AND PERSONAL

KIOSK DISPLAYS
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INERNET & E-MAIL The HIEAT Grou

While the HEAT and Arena databases continue to grow and we improve on digital communication every day, we

will work with you to find the appropriate and most effective ways to connect. Digital advertising platforms will

be customized to fit your campaign goals and can include assets from our email newsletters, www.HEAT.com and
the brand new HEAT App (coming soon).
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e Banner Advertisements
* Promotions

* Features

*10 TICKETS FOR .
10 EXCLUSIVE GAMES * Page Sponsorships

* Pre-Roll Video
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http://www.heat.com/

MOBILE & NPP

HEAT App

* Banner Advertisements

* Content Integration
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The HEI]T’ Group

HEAT.COM Mobile Site

* Banner Advertisements
* Page Sponsorships

* Pre-Roll Video
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The HEAT’ Group

The Miami HEAT’s Social Media network has the most dedicated and engaged fans in all of professional
sports. Growth continues to exceed the highest levels, including number of followers, likes and shares.

facebook

FACEBOOK

e 15M Followers

* Average growth of

Miami Heat @ 200,000 per week

Sports & Recreation

Timeline About Photos Fan Zone

REORLE > . Miami Heat

15,721,609

More »

Starting NOW, we've $10 tickets for 10 great games! Get yours today!
http://gohe.at/10dollarTIX — with Wilmar Labis and Mustafa Ttirk.

ABOUT

TWITTER

e 2.7M Followers

* Twitter Sports crowned

271K 160K 2.7T™M 7 2 £ Follow th e H EAT N BA
TG Tweets  Tweets & replies  Photos & videos ( te Champions based on
,.:'”' ial Twitter account of the Miams . f’?i:iﬁl HE/ " 7«’,«1 Dwyane's & ,m H\U.lg\jb m?mfu into f - [ Tea m M e nt I O n S Ia St
e ‘ ‘ season
<« MIAMIHEAT =gl 10 TICKETS
FOR
10 EXCLUSIVE
3215  1.6m 27 GAMES
+ Foll
[ oo | INSTAGRAM

Miami HEAT

The Official Instagram of the Miami HEAT.
Connect with us on Twitter: @MiamiHEAT and
Facebook: Miami Heat

HEAT.com

e 1.4M Followers

* Largest following in the
NBA and 3™ in all of
professional sports
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PROMOTIONS The HIE T Grovp

Retail promotions and HEAT appearances are great methods for driving traffic and

supporting existing promotions

RETAIL PROMOTIONS

PLAYER APPEARANCE
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PRINT & RADIO The HIE AT Grow

HEAT media assets are available to reach fans in attendance or tuned in at home.

zo13-14 MIAMI HEAfYEARBDEK

' PRINT

01314
* Tipoff Game Day Program

e HEAT Yearbook

e Pocket Schedules
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STEALING THE SHOW:
MARIO CHALMERS NEFAZ=88-

TAHEAT 'T FORGET TO
PRESENTED BY HUBLOT RENEW YOUR SEASON TICKETS

RADIO

English & Spanish Radio

:30 & :60 Commercials
* Live Mentions
e Billboards

* Special Features

SPORTS TALK Radio s
104.3./790. Mamibn
THE TICKET WAQI 710 AM
x
CEER
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COMMUNITY ™e HIERT Crov»

The Miami HEAT are active leaders in the South Florida community. Hosting a plethora of annual charitable

events, the organization prides itself in making an impact in the community year after year.

GOLF SCRAMBLE FAMILY FESTIVAL BEACH SWEEP HOSPITAL VISITS

-

LEARN & PLAY
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HOSPITALITV The HIEAT Grov

Whether a goal of entertaining potential clients or rewarding employees, customized ticket plans and packages

are available to meet your specific needs.

SEASON TICKETS

SUITE NIGHTS
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HOSPITALITV The HIEAT Grov

The Miami HEAT and AmericanAirlines Arena offer several unique ways enhance guest experiences through

several unique hospitality/dining options.

FLAGSHIP LOUNGES
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