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1 Official website: www.az.nl 
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2 Official website: www.quins.co.uk 



 

 



 

 

 



 

 

                                                
3 Official website: www.safc.com 
4 Official website: www.soundersfc.com 



 

 



 

 

                                                
5 Measured at Monday 3 August after the latest round of delayed 2020 season fixtures. 



 

 

                                                
6 The Premier League, The EFL & The (English) Football Association 
7 Official website: www.bcfc.co.uk 



 

 

                                                
8 Official website: www.thefsa.org.uk 
9 Official website: www.sdeurope.eu 
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10 Fans Supporting Fooddbanks official Facebook page: 
https://www.facebook.com/FansSupportingFooddbanks/ 
11 Official website: www.soundersfc.com 
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12 If you want to read more, please visit https://fanexperienceco.com/our-story/case-studies/ 



 

 



 

 

 

 

 

 

 



 

 

  

     

  

  

                                                
13 Official website: www.salesforce.com 
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